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Image Is Everything

How Your Store's Appearance
Affects Your Bottom Line

A workshop presented by the FISCA Store AppearancEommittee
October 2009



Why Discuss Store Appearance?

e Public Relations
— Community
— Local Organizations
— Government

e Bottom Line
— Store as marketing tool
— Case Studies
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Best Practices

* Primary considerations for improving store appeeeaand creating a
positive image for Financial Services Center

 Areas Building Exterior «  Storefront

Addressed: e ldentity Signage
' « Window Displays & Graphics

Customer Area e Flooring
e Celling / Lighting
*  Write-up Counter
 Lobby/ Queue Line
 Waste Management
* Interior Displays & Graphics
e Teller Window

Employee Area « Area Visible to Customers

Employee Appearance -+ Dress Code & Grooming Standards
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Building Exterior
Storefront
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Building Exterior
Exterior Signage
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Building Exterior

Window Displays & Graphics
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Building Exterior — Best Practices

= [




Customer Area
Flooring
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Customer Area

Ceiling / Lighting
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Customer Area

Write-Up Counter
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Customer Area

Lobby Area / Queue Line
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Customer Area
Waste Management
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Customer Area

Interior Displays & Graphics

= [




Customer Area
Teller Windows
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Customer Area — Best Practices
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Employee Area
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Employee Area — Best Practices
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Employee Appearance
Best Practices

* An employee’s appearance * Dress standards do not allow any
projects an image that supports clothing with words or pictures
the company’s customer service that may be offensive to
and business objectives. customers or other employees are

: not permitted to be worn in the
 Dress and grooming standards are workplace.

In place to reflect a sense of

professionalism that would be e Dress standards do not allow
considered appropriate for a clothing to be in wrinkled, dirty or
business environment. poor condition.

e Dress standards do not allow the ¢« Grooming standards provide for
wearing of clothing that would be styles for hair, jewelry, makeup
typically used for exercise or any and other personal items that are
other such leisure activity. workplace appropriate.

 Employees adhere to good
grooming and personal hygiene
practices.
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A Real World Example

= [




A Real World Example
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A Real World Example
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A Real World Example
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The Bottom Line
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Getting It Done

 Basic Makeover

— Paint and clean-up

— Merchandising fixtures & Graphics
— Window signage

— Typical cost range $5K - $10K

e Remodel Makeover

— Above basic makeover
— Minor construction / repairs — ceiling, flooringpeefront main signage

— Typical investment range $15K - $30K

e New Store construction

— Relocation or major demo and reconstruction — meaitar wall,
expand space, rebuild store front, etc.

— Typical investment range $75K - $150K
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Image Is Everything

Thank You

FISCA Store Appearance Committee



